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• TIME/IMAGE is a heritage asset consultancy, based in London.

• We work to enable access, encourage exploration, and provoke engagement with 
heritage collections.

• Primarily work with media archives. 

• The British Council Film Collection.

What is Time/Image?
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‘People’s desire to view [online] arts and cultural 
content  across all genres is much greater that actual 
levels of consumption, suggesting untapped demand.’

‘...the general sense was that the sector had a long 
way to go to tap into people’s desire for sociability, 
atmosphere, and immersion by creating ‘sociable’ 
online experiences that encourage user interaction.’

- Digital Audiences: Engagement with Arts and Culture Online
(November 2010)
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• To measure your output or research your target audience, users, or visitors. 

• You think you should.

• To keep up with the sector or other organisations.

• To provide another means of contact for your audience.

• You want to interact with your audience. You want to engage with them.

• Marketing; selling tickets, mechanise, and increasing awareness.

Why do Organisations use Social Media?
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Is social media really engagement?
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Engage.
• Participate or become involved in.
• Establish a meaningful contact or 
connection with.
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The Fight for Attention
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The Fight for Attention
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The Social Media Treadmill
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• You’re talking, but is anyone responding?

• Why should they talk to you?

• What should you be talking about?

Something to Talk About
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Curation for Online Audiences
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‘Respondents report regularly using online content to 
increase their knowledge of their subjects of interest, 
hence heightening their enjoyment and deepening 
their engagement.’

i.e.
‘Finding out about the historical or cultural context in 
which the artwork was created / investigating the story 
or reading the music / reading critiques, reviews, and 
interpretations to understand informed opinion of the 
artwork.’

- Digital Audiences: Engagement with Arts and Culture Online
(November 2010)
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• If you have a collection, you must have an online representation of it.

• There should ideally be a visual element to this – a traditional catalogue is not 
enough to grab the interest of a non-researcher.

• Such representations are an opportunity to showcase your physical collections and 
share information individuals may not discover otherwise.

• If your collection is largely on paper, highlight the stories those papers contain.

Something to Talk About
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http://film.britishcouncil.org/british-council-film-collection
http://film.britishcouncil.org/british-council-film-collection
http://film.britishcouncil.org/british-council-film-collection


Narrative and Context
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Tate
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http://www.tate.org.uk/art
http://www.tate.org.uk/art


Tate
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http://www.tate.org.uk/art/artworks?ap=1&gid=999999934&ws=date
http://www.tate.org.uk/art/artworks?ap=1&gid=999999934&ws=date


Nelson Mandela Centre of Memory
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http://archive.nelsonmandela.org/home
http://archive.nelsonmandela.org/home
http://archive.nelsonmandela.org/home


Nelson Mandela Centre of Memory
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Google Cultural Institute
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http://www.google.com/culturalinstitute/home
http://www.google.com/culturalinstitute/home


Google Cultural Institute
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Time/Image: Here We Go Again
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http://timeimage.org.uk/here-we-go-again-1/
http://timeimage.org.uk/here-we-go-again-1/
http://timeimage.org.uk/here-we-go-again-1/


• Narrative and context are key to making your collection accessible to the public.

• Provide entry points.

• Help build familiarity and comfort with collections. 

• Use narrative and context to highlight uniqueness of collections, be it regional, 
topical, etc. 

• Collaborate with other organisations if possible; reveal connections between 
collections and show context in a wider setting.

Narrative and Context
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Curation by Online Audiences
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• People want to talk about your collections.

• Give the public a platform to speak about them away from transient social media.

• Allow these conversations to enrich your collections.

• Allow the public to make a contribution to your collection, to engage with it.

• Draw on people’s desires to get involved, help others, and be creative.

Something to Talk About
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Helping Other Users: The National Archives
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http://discovery.nationalarchives.gov.uk/SearchUI/all-tags/browse
http://discovery.nationalarchives.gov.uk/SearchUI/all-tags/browse


Helping the Cause: Zooniverse Projects

27

http://livepage.apple.com/
http://livepage.apple.com/


Helping the Cause: Zooniverse Projects
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Helping the Cause: Zooniverse Projects
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http://livepage.apple.com/
http://livepage.apple.com/


Helping the Cause: Zooniverse Projects
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http://livepage.apple.com/
http://livepage.apple.com/


Helping the Cause: Zooniverse Projects
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http://www.ancientlives.org/tutorial/transcribe
http://www.ancientlives.org/tutorial/transcribe


Sharing Experiences: Google Art Project
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Sharing Experiences: Google Art Project
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Sharing Experiences: Google Art Project
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Sharing Experiences: Pocket Gallery App
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https://itunes.apple.com/gb/app/pocket-gallery/id561471586?mt=8
https://itunes.apple.com/gb/app/pocket-gallery/id561471586?mt=8


Being Creative: Hidden Newcastle
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http://www.hiddennewcastle.org/
http://www.hiddennewcastle.org/


Being Creative: Hidden Newcastle
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‘Structured as an allegorical fable set between 1949 and 1970, THE NINE MUSES is 
comprised of nine overlapping musical chapters that mix archival material with original 
scenes. Together, they form a stylized, idiosyncratic retelling of the history of mass 
migration to post-war Britain through the suggestive lens of the Homeric epic.’

Being Creative: The Nine Muses
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Sharing Stories: Retronaut
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http://livepage.apple.com/
http://livepage.apple.com/


Sharing Stories
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Sharing Stories
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Sharing Stories
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Sharing Stories
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Sharing Stories
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Sharing Stories
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Multi-Faceted User Curation: ‘Blink’
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• Provide access points through narrative and context.

• Engagement requires all parties to have a platform to speak to each other and 
share their interpretations and narratives.

• Give the public the freedom and opportunity to use your materials, not just look at 
them.

• Appreciate that public interpretation can be as valuable as your ‘official’ one. Share 
historical authority.

• Celebrate public contributions, and the individuality of the people that make them. 
Your audience is as unique as your collection.

Engage
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Sarah Cole
sarah@timeimage.org.uk
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